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UM TELEVISION CAMPAIGN WINS 6 MONTANA ADDY AWARDS
MISSOULA—
A new University of Montana commercial featuring anthropologist Kelly Dixon recently 
won Best of Show in the electronic media category at the 2007 Montana ADDY Awards 
Competition in Great Falls.
Chisel Industries, which worked with UM students, faculty and staff to produce UM’s 
two-year television campaign, won six ADDY awards for the campaign at the Feb. 9 awards 
ceremony.
Chisel won two Gold ADDYs for the UM anthropology commercial: one in the 
cinematography category and one in the regional/national single spot category. The ad features 
Dixon, a UM assistant professor of anthropology. Dixon is known for her archeological work on 
the Donner Party campsite in California and at the Coloma ghost town east of Missoula. The 
Coloma dig site overlooking a scenic mountain valley provided a striking classroom setting for 
the commercial.
Chisel won an additional Gold ADDY award for the UM television campaign’s music. 
Also, a 60-second UM men’s basketball commercial won a Silver ADDY for cinematography 
and a Bronze ADDY in the regional/national spot category.
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Entries that won Gold and Silver ADDY awards will move on to the regional competition 
later this spring. UM’s “Griz Country” commercial took Best of Show at the 2006 ADDY awards 
and won a Silver ADDY in the regional competition. Last year, Chisel brought home 10 ADDYs 
for the seven ads in UM’s television campaign at that time.
Chisel Industries, which has produced 11 ads for UM, is a Montana-based marketing and 
production company with Hollywood experience. Chisel’s 35-millimeter cameras, lighting and 
filming techniques allow them to produce polished, vivid work.
Through collaborative effort of academic departments, campus groups and students to 
produce the ads, UM continues to “raise the bar higher,” said Jim Foley, UM ’s executive vice 
president who also spearheaded the campaign. The commercials, he added, are a tribute to the 
daily work of groups on campus to make UM a unique place.
“This is a special place, and we want others to understand that -  not only in this state, but 
across the country,” he said.
The local ADDY Awards is the first of a three-tier, national competition conducted 
annually by the American Advertising Federation. Of the 352 entries received, 52 Gold ADDY 
awards were given out this year, one of which went to a student entry.
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